
Elly Konig 
President, 

UFER, 
International Movement 

for Fraternal Union 
among Races and 

Peoples 

Gender-transformative Health Promotion:  
An Opportunity for Civil Society 

Ann Pederson 
Director, 

Population Health 
Promotion, 

BC Women’s Hospital 
 + Health Centre 



Health Sector/Academia 

  



Civil Society  



Overview of Our Perspective 
1. If we conduct a gender analysis, we can identify 

the gendered nature of many issues 
2. Health is associated with social status, including 

the status of women and gender minorities 
3. Addressing gender discrimination, harmful 

gender norms, and gender inequalities can 
become part of the solution to health problems 

4. Civil society organizations are well positioned to 
engage in gender-transformative health 
promotion 



How is women’s health constructed in 
the context of the US presidential 
campaign? 

https://www.bostonglobe.com/opinion/2016/08/26/hillary-clinton-health-sick/110QkAz23JsZsJGJQadZ5M/story.html 



http://www.bbc.com/news/world-asia-china-
37081669 

http://www.bbc.com/news/world-asia-
china-37081669 
 

How were women’s 
bodies discussed in 
regard to women’s 
athletics during the 2016 
Rio Olympic Games? 

“Competing in the Olympics is stressful at the 
best of times - but imagine doing so while 
having your period.” 



What does Canada’s national inquiry into missing 
and murdered indigenous women and girls suggest 
about gender, racialization and violence? What are 
the individual, collective and institutional impacts? 



Causes of GBV 
Understanding the causes of intimate 
partner violence is a complex process 
since this type of violence is a product 
of its social context. Although GBV 
occurs in all socioeconomic groups, 
different researches concluded that 
GBV is more frequent and severe in 
lower groups of society. While poverty 
is one of the key contributors to 
gender-based violence, other factors 
such as the status of women, gender 
norms and alcohol consumption also 
contribute to the large-scale 
occurrence of violence. 
 

Source: https://sisternamibia.com/gender-based-violence/basic-gender-information/numbers-figures/ 



Social Marketing Campaigns 



What gender norms are invoked by this 
message about women and smoking? 



Geeta Rao Gupta 2000 

“To effectively address the 
intersection between HIV/AIDS 
and gender and sexuality 
requires that interventions 
should, at the very least, not 
reinforce damaging gender and 
sexual stereotypes.” 

http://siteresources.worldbank.org/EXTAFRRE
GTOPGENDER/Resources/durban_speech.pdf 



Gender Relations  
are a Determinant of Health 

“The differential status of men 
and women in almost every 
society is perhaps the most 
pervasive and entrenched 
inequity.  As such, the relation 
between the sexes represents 
as pressing a societal issue for 
health as the social gradient 
itself.”      (Marmot, 2007, p. 1155)  

Marmot, M. (2007). Achieving health equity: from root causes to fair 
outcomes. The Lancet, 370: 1153-1163. 



Melbourne Declaration 2014 
“… non-discrimination is 
fundamental to an evidence-
based, rights-based and gender 
transformative response to HIV 
and effective public health  
programmes….   
 
The promotion of gender equity 
is essential to HIV responses 
that truly meet the needs of 
those most affected….” 

Source: http://www.aids2014.org/Default.aspx?pageId=734 



Action on Gender + Health 

 Health promotion efforts may exploit, accommodate or 
transform gender inequalities to pursue health goals.   

Adapted from: Interagency Gender Working Group Task Force Report. (2004). The 
‘So what? Report. A look at whether integrating a gender focus into programs 
makes a difference to outcomes. Washington, DC: USAID. 



Gender-exploitative 

 Play to gendered 
fears, sexualize 
women (or men) 
or treat women 
(or men) as a 
homogeneous 
group  

  



Gender-accommodating 

 

•Do not address the root causes of 
gender imbalances in power, 
resources or opportunities  
 

•Providing child-minding for 
women can be gender-specific 
 

•Programs that offer women-only 
spaces may be accommodating 
gender norms 

 



Gender-transformative 

 Gender-transformative 
health promotion aims 
to improve health and 
gender equity at the 
same time.  

Aligns with Sustainable Development Goal 5: 
Achieve gender equality and empower all women and girls 

https://sustainabledevelopment.un.org/sdg5 



How? 

 Address the causes of 
gender-based health 
inequalities/inequities 
and work to transform 
harmful gender roles, 
norms and relations 

 

https://thesocietypages.org/socimages/2010/08/10/can-we-make-math-pink-
overcoming-gender-inequality/ 



http://www.womenfriendlycities.com/index.ph
p?lang=en 

http://womentransformingcities.org/wp-
content/uploads/2016/05/WTC_Urban_Thinkers_Ca
mpus_Report_EXTENDED_VERSION.pdf 



Source: 
https://www.theguardian.com/comme
ntisfree/2016/may/04/women-only-
train-carriages-what-a-ridiculously-
regressive-idea 

Every car on the Delhi metro has a 
women-only car: their purpose is to 
thwart the sexual harassers who make 
bus commuting or even walking on 
the sidewalk a constant unpleasant 
gamble for women here, and are a 
chief reason why many people don’t 
want their wives or daughters to work 
outside their homes. Ideologically, I 
chafe at the idea that women need 
their own metro car – but in practice, I 
love riding in them.                                        
  Stephanie Nolen 
 
http://www.theglobeandmail.com/news/world/
worldview/finding-solace-in-delhis-women-
only-subway-car/article548716/ 



Source: http://blog.icrw.org/accidental-empowerment/ 



Summary: Transform Gender Relations 
  

Encourage critical awareness of gender roles and norms 
Promote the position of women relative to men  
Challenge the imbalance of power, distribution of 

resources, and allocation of duties and roles between 
women and men 

 Engage men and boys through information sharing, raising 
interest and support, or empowerment strategies for less 
empowered men and boys 

Adopt systemic solutions that change the conditions of girls’ 
and women’s lives 

 



Role of Civil Society in GTHP 



From Mud Comes Improbable Beauty 



Personal Reflections… 

1. What registers for me from what has been 
said so far? 

2. What is my initial reaction? 
3. What have I learned? 



 



http://www.mukwegefoundation.org 
 

http://www.mukwegefoundation.org/


The Challenge of FGM 

http://www.strategiesconcertees-
mgf.be/en/tool/diariatou-and-the-tradition/ 



http://gunawirra.org.au 
 

http://gunawirra.org.au
http://gunawirra.org.au/


"The Thais told me about the 'triangle that moves the mountain.’ The three 
corners of the triangle are: government, knowledge/academia and the people. 
Get the three working together and we can move mountains." 

Michel Marmot, The Health Gap, 2015 (pp. 327/328). 



 

1. What are the opportunities and 
challenges for civil society to act on 
gender and health? 

2. How is this work challenged by 
traditional and cultural frameworks of 
thought?  
 

Table Talk 



Elly Konig 
ellykon@gmail.com 

 

http://www.ufer-
international.org/  

Continuing the Conversations 

Ann Pederson 
apederson@cw.bc.ca 

 

http://www.bcwomens.ca 
 

http://promotinghealthin
women.ca/  

Thank You       Dank Je 

mailto:ellykon@gmail.com
http://www.ufer-international.org/
http://www.ufer-international.org/
http://www.ufer-international.org/
http://www.ufer-international.org/
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